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Question One
Modularizing products is a process of planning based on well-defined lines and designs that boost compound schemes and develop procedures more efficiently. Modularization is done by disintegrating complex arrangements into simple sub-systems and user friendly. However, architecture is vital in the manufacturing design of integrated merchandises, which should occur early in the enlargement process and during the scheme level plan (Fadeyi, Monplaisir & Aguwa, 2017). The process gives room for an increase in clean borders, allowing different mechanisms for more straightforward modification, enhancement, exchange, and efficient proliferation. Therefore, designing a segmental product reduces manufacturing costs and reduces expenses in case production will be redesigned.   
Some of the products that cannot be designed into parts include processing technologies, materials waste products, and industrial symbiosis. These products fail modularization because most companies struggle to implement modular products suitably for their particular businesses. Some companies tried to follow other literature and guidelines used by other companies in modularization and failed. Failure was because they could not identify the right level of modularity for different types of companies (Fadeyi, Monplaisir & Aguwa, 2017). Also, modularization leads to the development of new products when trying to meet the existing demand. The number of components used to reduce concerning the works with an original architecture is expensive to procure. 
Furthermore, some products are managed differently in their product life cycle. They include a typewriter, a videocassette recorder, electric vehicles, and AI products, among others. When manufacturing a product, it is released to the market and promoted to the consumers. The company has a chance to get feedback for them to grow and improve it. That leads to the second stage of growth where the product is proven, and the company can record increased sales. When the markets are highly saturated, the work becomes mature, and management is even more comfortable since they can track every progress (Fadeyi, Monplaisir & Aguwa, 2017). The last stage of the product life is decline, where they concentrate on loyal customers and companies at this point, reduces prices. 
Question 2
In production, some manufacturers concentrate on efficiency in production and logistics during design. In their manufacturing, they focus more on growing the quantity produced concerning the work's value. They also concentrate on the production logistics 100% since they target maximum productivity and merchandise manufactured at the lowest ordinary cost, which is constant. This modulation differs from many manufacturing industries that run at 75% efficiency (Gambhir, 2020). For example, one can yield 40% more units in a month than the previous era, but later realize that about 30% of the components used were faulty. In such a case, productivity has increased, and efficiency has decreased. Therefore, a better assortment of ingredients leads to improved productivity by being calmer and improving uniformity. 
Manufacturers concentrate on logistics terms efficiency in the amount of quality productive work over the number of hours spent at work in a single day. To improve production and manufacturing in their businesses, they enroll their staff in training, improving efficiencies (Gambhir, 2020). Other ways of enhancing efficiency that boost productivity includes investing in the manufacturing line plus the ones responsible and ensuring procedures are planned to be well-organized and succeed in the original design.
Another example is where they compare productivity and efficiency and works to strike a balance. Balancing the two is essential since concentrating on one, and leaving the other one is risky. In most cases, some ignore their substances' quality production and churn-out adequate products to sustain demand (Gambhir, 2020). Manufacturers who focus on efficiency production are strict about efficiency and are careful in implementing LEAN methodologies, among other procedures. 
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